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EVENT BRANDING — Overview

The inaugural NRF Supply Chain 360 takes a holistic look at the modes and 
methods needed to build a faster and more sustainable retail supply chain.

Your supply chain network is the backbone of your business. It’s the core of 
your product’s lifecycle — from raw materials and product sourcing to the 
hands of satisfied customers. With ever-increasing demands and disruptions 
in our post-pandemic world, it’s paramount to keep this backbone strong. We 
can’t just react. We need to prepare, partner, and act quickly and frequently, 
making changes today to build a brighter tomorrow.

Join us for the inaugural NRF Supply Chain 360 as we take a holistic look at 
the modes and methods needed to build the future, faster. Learn from supply 
chain leaders, experience a unique Expo with interactive exhibits and make 
connections to create an ecosystem for your business that can keep it self-
sustaining for decades.

Invent a bigger, more resilient and 
more sustainable future.
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NRF Supply Chain 360 logos
The logo should always be one of these approved lockups. Logos should maintain 
prominence in the design to ensure clarity of information — they should always be 
large enough that the event name is clear and readable.

All logos are available in black, white, gray and Hunter Green.

EVENT BRANDING — Logos

DOWNLOAD LOGOS

https://nrf.box.com/s/1tlnvl9jjuypiglshxuh2sz9wqwwpwxf
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EVENT BRANDING — Logos

Logo clear space
When using the logo in a layout, be sure to allot enough clear space around it. The 
minimum clear space of 2.5x should always be applied, with “x” being the measure of 
the width of the vertical stroke of the letter “N” in the logomark. Try to maximize clear 
space whenever possible to ensure clarity.
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EVENT BRANDING — Logos

Extended Options
In certain cases the logo can be used with the tagline and date/location, if the 
subsequent information is not displayed elsewhere in the design.
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EVENT BRANDING — Color palette

Color palette
The palette includes two green shades that represent the sustainability aspect and 
compliment the existing NRF palette. Red should be used sparingly. Brand illustrations 
include the primary palette and tints of the those colors outlines in the secondary palette. 

,
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TYPOGRAPHY — Fonts

Fonts
Poppins is the NRF brand font that is consistent across NRF programs and events. Poppins can 
be accessed via Google fonts or Adobe Fonts. When Poppins is not available in emails or in 
applications such as PowerPoint, Word, etc., Arial Regular and Bold should be used as substitutes.

Poppins Bold is the primary font for headlines. Poppins Regular is used for body copy. The bold 
weights are implemented in subheads or areas of importance. Italics should be applied sparingly.

Gotham Book
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()_+?<>,.[]/;:|”

Gotham Medium
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()_+?<>,.[]/;:|”

Gotham Bold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!@#$%^&*()_+?<>,.[]/;:|”

Poppins

https://fonts.google.com/specimen/Poppins
https://fonts.adobe.com/fonts/poppins


NRF Supply Chain 360  |  Style Guide  |  8

TYPOGRAPHY — Typographic hierarchy

Email:
Use Arial for live text 
in emails

Web font styles
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TYPOGRAPHY — Web links
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TYPOGRAPHY —  Buttons
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PHOTOGRAPHY & IMAGERY — Iconography style

DOWNLOAD ICONS

Iconography
Solid line art icons are treated with brand colors and easily communicate their 
intended message without the need for much interpretation. Any additional icons 
made should follow these guidelines to ensure campaign consistency.

https://nrf.box.com/s/rp3tortnxk19b25nnl0i36l6649wj7dy
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PHOTOGRAPHY & IMAGERY — Design elements

DOWNLOAD ASSETS
Bank of graphic illustrations provided in Image Bank

https://nrf.box.com/s/oxnd7vctp4a0qinsqifa8i22quc7w414
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PHOTOGRAPHY & IMAGERY — Backgrounds and Textures

Bank of graphic illustrations provided in Image Bank

DOWNLOAD ASSETS

https://nrf.box.com/s/uk4074gxogldvezy385tdyhgb2bs5zno
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PHOTOGRAPHY & IMAGERY — Photography

DOWNLOAD IMAGES

Photos and headshots

Photography bank provided

bottombottom

https://nrf.box.com/s/zkluzv2l8f3kai9aoffx9s1cttkaxu78


NRF Supply Chain 360  |  Style Guide  |  15

DESIGN EXAMPLES — Website homepage

DOWNLOAD ARTWORK

https://nrf.box.com/s/hoiiqbemt4sjb76pnh0ef78sb72vg4gz
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DESIGN EXAMPLES — Website interior pages

DOWNLOAD ARTWORK

https://nrf.box.com/s/hoiiqbemt4sjb76pnh0ef78sb72vg4gz
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DESIGN EXAMPLES — Email template

DOWNLOAD ARTWORK

https://nrf.box.com/s/jvffutugv2mhw4myr6qc6mmnpnng73mv
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DESIGN EXAMPLES — Banner ads & social media templates

DOWNLOAD ARTWORK

https://nrf.box.com/s/jvffutugv2mhw4myr6qc6mmnpnng73mv


Erica Aquilina 
Director, Brand & Creative Services 
P: 202-495-7234 
E: aquilinae@nrf.com

Kelli Esquilin 
Digital Designer 
P: 202-202 661 3052 
E: esquilink@nrf.com

QUESTIONS OR 
COMMENTS?

THANK YOU


